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“A robust tourism industry helps our great city thrive  
and is a critical component of the Dallas economy. The first thing that visitors  

to Dallas experience is our hospitality, making the industry  
vital to establishing and maintaining our reputation  

around the world.”

Eric Johnson
Mayor of the City of Dallas
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Dallas is well known for its beautiful skyline, its impressive buildings and its rich 
heritage. What we consider most impressive, though, is the spirit of its people, and our 
collective power to make change. Big change.

Together since 2012, private hoteliers in Dallas have been able to work with the  
public in a unique partnership with a shared goal: Enhance tourism. Dallas was the 
first major city in Texas to establish a Tourism Public Improvement District, which by 

law allowed us to utilize travelers’ dollars in a strategic way to not only grow the number of visitors 
to our city, but also to enrich the lives of the people who live and work in Dallas. Other cities, 
seeing our success, have followed suit. As usual, Dallas leads the way, and in a big way, with the most 
wins by any Texas Tourism Public Improvement District to date.

Since the Dallas Tourism Public Improvement District’s (DTPID) inception in 2012, together we 
have realized a multi-billion-dollar economic impact. From increased numbers of visitors to our city, 
to winning more bids for high-profile events, to putting dollars back into the pockets of everyday 
citizens whose tax bills are lower because of the DTPID, we see big impact. One of our favorite 
aspects of operating the DTPID is awarding significant dollars to arts and cultural organizations  
to support the rich heritage we get to experience on a daily basis. We live here, too, and we reap 
the rewards of life in a city that knows where it has come from as it celebrates a bright and  
diverse future.

On behalf of our board of directors and membership, we are honored to present you with  
exciting results from this fiscal year, as well as overall context of what this partnership has done so 
far with Dallas. Like most things here, it’s big. Thank you for taking the time to understand our 
shared opportunity.

Sincerely,

Greg White
Chairman of the Board
Dallas Tourism Public Improvement District
Westin Galleria Dallas

Big goals. Great partnership.
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The story of this unique agreement is much like the  
story of Dallas itself: Forward-thinking individuals 
coming together to create something new to Texas that 
has widespread benefit for businesses and citizens in 
Dallas. Through the Dallas Tourism Public Improvement 
District (DTPID), hotels in Dallas have leveraged the 
opportunity to fund public improvement through  
the specific lens of tourism in the city’s first special- 
purpose public improvement district. The DTPID exists 
at the discretion of its member hotels for the purpose of 
allowing for new initiatives and supplemental spending 
to market Dallas as a destination for leisure and business 
travel. The result is a multi-billion-dollar impact and an 
impressive ROI that illustrates the power Dallas has to 
come together in a big way.

From tourism to transformation.
Background

To help advance Dallas as a top five U.S. destination,  
a capital-generating public improvement district was  
created, authorized by the Dallas City Council and  
effective August 1, 2012. Hotels in Dallas city limits with 
100 rooms or more pay a 2% assessment on occupied 
rooms for the purpose of generating funds to market and 
promote Dallas as a convention and tourism destination. 
In 2016, the DTPID was renewed for a 13-year term, to 
September 2029.

BACKGROUND & MISSION

67.4%
$43.132M

30%
$19.313M

2.6%
$1.674M

5%
$0.870M7.5%

$1.305M

10%
$1.741M

35%
$6.092M

42.5%
$7.398M

FY2018–2019
HOTEL OCCUPANCY TAX (HOT)

TOTAL: $64.119 Million

FY2018–2019 
DTPID

TOTAL: $17.4 Million

Kay Bailey Hutchison Convention Center

VisitDallas (marketing and operational costs)

Office of Cultural Affairs (in support of the arts)

Sales and Incentives

Marketing

Sites and Familiarization Tours

Incenting Local Organizations and the Arts

Operations/Administration/Research
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How It Works

The City of Dallas levies a 2% assessment on hotels within 
Dallas city limits that have 100 rooms or more. The hotel 
recovers the cost of that assessment by charging it to  
guests as a hotel room night charge. The funds are collected  
by the city and turned over to the DTPID. The Dallas  
Tourism Public Improvement District Corporation,  
a private nonprofit corporation, manages the DTPID, with 
governance provided by a 10-member board of directors 
and two non-voting, ex-officio board members. Hoteliers 
within the district fill the voting positions.

How Funds Can Be Used

The purpose of a tourism public improvement district is  
to generate supplemental funding for tourism marketing  
and sales incentives as authorized by Chapter 372 of the 
Texas Local Government Code, also known as the Public 
Improvement District Assessment Act. When a group  
of hotel property owners petition to create a tourism public 
improvement district, they provide a service plan that 
indicates which statutory categories are included as eligible 
expenditures throughout its term. Use of assessment  

revenue is limited to the categories on the service plan, 
with no authority to add or remove expense categories. 
VisitDallas acts as the administrative entity for programs  
authorized by the Dallas Tourism Public Improvement 
District Board, but funds from the DTPID cannot be used 
to pay staff salaries or travel expenses.

Supporting Dallas

The economic impact of a strong tourism industry to Dallas 
is staggering: Last year, more than 27 million people visited 
Dallas, spent $5.3 billion and generated an economic  
impact of $8.9 billion. Tourism supports hotels, attractions, 
restaurants – and jobs. In total, more than 65,000 jobs in 
Dallas are supported by the tourism industry. 

Outside of those specifically tied to tourism, the industry 
benefits households in Dallas. Tourism-driven state and 
local tax proceeds of $608 million in 2019 helped offset the 
average Dallas household tax burden by $1,221. Funding 
utilized by the DTPID is sourced from travelers  
coming into Dallas – not taxes on Dallas residents –  
and helps to directly benefit citizens of Dallas.
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Impact on Tourism

Before the establishment of the DTPID in 2012, Dallas 
was a city ready to welcome more visitors and grow a 
profitable tourism industry to the benefit of its residents 
and local businesses. With the establishment of the DTPID, 
exponential growth has been realized, with compounding 
benefit for all involved. The dollars invested in this  
initiative come from visitors to Dallas, and, in FY 2018-
2019, resulted in $17.4 million in assessment revenue,  
funds used to galvanize tourism initiatives and programs.  
In 2019, Dallas won the coveted title of being named a  
top five destination by industry giant Cvent, an honor 
directly attributed to the work Dallas had done in growing 
its tourism.

This kind of growth does not happen simply by organic 
increase: Since the inception of the DTPID in 2012, the 
percentage of events that Dallas is able to win has increased 
well beyond incremental upgrades. Large, city-wide  
conventions and events tend to book more than 10 years 
out, and Dallas is just beginning to actualize the benefits 
from this 2012 initiative, with exponentially more planned 

The district has been instrumental  
in doubling the city’s conversion rate  

for securing conventions. It has  
also facilitated a 17% increase  

in occupancy on average  
throughout the city.”

Scott Joslove, President and CEO of Texas Hotel  
& Lodging Association, in an article written for  

Today’s Hotelier magazine.

well into the future. Funds from the DTPID are  
committed to providing incentives to offset costs  
for these events to encourage them to book in Dallas,  
and through 2029, more than $39.9 million is  
earmarked for events on their way. 

With much of the story still to be written, the narrative  
of Dallas as a tourism main player is already captivating  
audiences from around the world – and receiving cheers  
from a grateful home crowd.
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Hotels in Dallas with 100 rooms or more pay a 2% assessment 
on occupied rooms for the purpose of generating funds to  
market and promote Dallas as a convention and tourism  
destination. It is important to note that this is separate from  
the 7% Hotel Occupancy Tax (HOT) paid to the City of  
Dallas from guest room receipts. Dallas is the first major city  
in Texas to fund a tourism public improvement district, and 
others have followed suit.

For FY 2018-2019, Oct.1, 2018 – Sept. 30, 2019, the total 
amount of revenue controlled by the DTPID was $17.4 million.

In the DTPID’s approved Service Plan, statutory categories  
with eligible expenses throughout the term of the DTPID  
are: Sales & Incentives, Marketing, Site Visits & Familiarization 
Tours, Local Arts & Events Incentives, and Administration  
& Research. 

Filling the Future Funnel

Since the inception of the DTPID in 2012, the number  
of city-wide events Dallas is winning has increased dramatically. 
Because large events tend to book years in advance, the effect  
of the additional marketing and sales activities funded by  
DTPID can be best understood by looking at how many  
large-scale future events were on the books in each fiscal year.  
In FY 2010-2011, for example, 100 events were committed  
to the Kay Bailey Hutchison Convention Center Dallas for  
the future, whereas in FY 2018-2019, that number was 146. 
Numbers of contracted rooms have risen exponentially, too,  
as have lodging revenues.

FINANCIAL OVERVIEW

Forward-thinking. Fiscally strong.
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SALES & 
INCENTIVES

1

“The NADA was pleasantly surprised  
at all the development that has occurred in the  

downtown area. We were impressed with the various neighborhoods  
and their individuality. There are many high-end hotels for our  

attendees to choose from, which is a big plus. The restaurant and  
cuisine offered is outstanding. We are excited to feature Dallas 

 as a future home for the NADA Show.”

J. Melissa Wolpert, Senior Director | Convention Services & Operations 
National Automobile Dealers Association
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Inviting the world. Investing in Dallas.
When Dallas wins, we win together. A strong sales and  
incentives program, funded by the Dallas Tourism Public  
Improvement District (DTPID), keeps Dallas on the short list  
of locales to hold city-wide events. 

One quarter of the total budget for the DTPID is devoted  
to city-wide group incentives to be used when Dallas is  
competing with other destinations to win the bookings of 
major events that have city-wide impact on hotels, restaurants, 
arts and entertainment, and more. Incentives reduce the cost 
or provide complimentary rental for the Kay Bailey Hutchison 
Convention Center, allowing Dallas to compete with other top 
cities for event business.

And win we do: Funds invested by the DTPID for events 
that plan out sometimes 10 years in advance are seeing return 
already. The number of events committed to Dallas (and then 
realized) have grown exponentially since the DTPID’s  
inception in 2012, to 92 events in that span producing almost 
1.5 million room night stays. 



SALES & INCENTIVES

Impact estimated using Destinations International’s Event Impact Calculator (EIC), a calculator that utilizes various input multipliers unique to Dallas like: Statistics from the U.S. 
Bureau of Labor, Per diem costs, Taxes, Hotel rates, Estimated total room nights sold per event, Event by type and industry, Estimated number occupants per room, Average length of 
stay, Estimated number of day visitors, Estimated number of attendees. 

Dallas Hotel Room Consumption Sees Spike

To date, the DTPID has committed $19.4 million to events that have happened in the  
City of Dallas, which generated $285 million in hotel revenue, for a total economic impact  

to date for the City of Dallas of $1.8 billion.

FY2012–2013 FY2013–2014 FY2014–2015 FY2015–2016 FY2016–2017 FY2017–2018

405,300

392,929

203,479

172,065175,261

91,500

56,422

FY2018–2019
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Dollars committed and spent by the DTPID in support of Dallas 
tourism have already started to produce impressive results. Large,  
city-wide events are typically planned five to 10 years out, and in 
2017, Dallas began to see an exponential increase in room nights 
consumed based on efforts started by DTPID years earlier.

For every dollar the 
DTPID expended in 

sales incentives,  
it has produced

in hotel room 
night activity
for Dallas.

$14

$1.8B$285M$19.4M
Committed to events In hotel revenue Total economic impact
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SALES & INCENTIVES

SC18 is the world’s largest marketplace for HPC and networking 
professionals, attracting scientists, engineers, software developers, 
policy makers, corporate managers, CIOs and IT administrators from 
universities, industry and government agencies worldwide. Attendees 
participated in educational and technical sessions and workshops to 
keep up-to-date on industry trends, network with colleagues and visit 
exhibits. They built on site their computer network system in the Kay 
Bailey Hutchison Convention Center Dallas prior to the opening of 
the Conference as well as ran underground cables for their network 
that the convention center is able to use in the near future for other 
groups if needed. SC2018 had the highest attendance in its 30-year 
history. The event will return to Dallas in November 2022.

13,074 $32,180,42529,144
Attendance Hotel room  

night revenue
Hotel room  

nights generated

City-Wide Group Conversion Rate
Opportunities won / Total opportunities

FY2004–2011 FY2012–2019

15%

Since the inception of the  
DTPID, the conversion rate  
on the number of opportunities 
has nearly tripled.

41%

Sales and incentive funding is also dedicated to trade  
show and event sponsorships that highlight Dallas as  
“the” destination for that next corporate gathering,  
cultural festival, sports event or industry trade show.

Standards for these activities are high. Sales and incentives 
activities must show a minimum 10:1 ROI, calculated by 
resulting lodging revenues divided by approved incentives. 
Since the DTPID’s inception in 2012, every dollar spent 
in sales incentives has produced $14 in hotel room night 
activity in Dallas.

Supercomputing Conference
Association for Computing Machinery

November 10 - 16, 2018



MARKETING
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2

“For any major sporting event, a key player is the city  
in which it’s hosted. We have a responsibility to our athletes,  

coaches and fans from around the world to ensure a great  
experience before, during and after the games, and the  

hospitality industry here always delivers an outstanding  
experience for Dallas Cup participants.”

Andy Swift, Executive Director 
Dallas Cup
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The Dallas Tourism Public Improvement District (DTPID) 
funds marketing activities that keep Dallas top-of-mind  
as a destination for both business and leisure travel. The  
DTPID’s marketing funds allow for the purchase of print, 
radio, television and digital ad placement in high-propensity  
markets targeted at consumers, meeting planners, contracted 
marketing services, collateral development, airport welcome 
signage, event sponsorship and focus group research to test 
campaigns. Whether visitors are attending an industry event 
or simply enjoying a weekend getaway with friends and  
family, funding from the DTPID highlights both leisure  
and business opportunities that exist in Dallas.

Campaigns such as “BIG Things Happen Here” and  
“All Sides of Dallas” help visitors to connect with the  
excitement and opportunity that exist in Dallas. Targeted 
campaigns for Dallas events such as the Riverfront Jazz  
Festival, the Slavery at Jefferson’s Monticello exhibit,  
Big D Holiday, Party on the Plaza, Deck the Plaza and  
more enable the city to stay in front of regional, national  
and international audiences.

Taking the lead. Staying in front.



15

How the campaign impacted the community 

The campaign influenced 135,000  
overnight trips to Dallas that would not 
have occurred without the advertising.

More than 280,000 room nights in paid  
accommodations are attributable to the 
2018 advertising campaign.

The 2018 campaign generated more than $128 million 
in visitor spending and $198 million in economic impact.

LOCATION: JADEWATERS RESORT 
POOL AT THE HILTON ANATOLE

HORSE.
D A L L A S  I S  A  C I T Y  W I T H  M A N Y  S I D E S .
That’s what makes it such a great place to bring the family. Admire real flamingos and feed giraffes at the 
Dallas Zoo. Saddle up at the Texas Horse Park. Or exercise your brain at the Perot Museum of Nature and 
Science. Enjoy resort-style pools, amusement parks, and go wild at the high-flying Trinity Forest Adventure 
Park. Then explore even more in the Children’s Adventure Garden at the Dallas Arboretum or Children’s 
Aquarium at Fair Park. From the jaw-dropping to the hair-raising, there’s plenty for kids to wrangle in Dallas. 

Get the most from your getaway at VisitDallas.com.

Play. PICTURED: CHEF MATT MCCALLISTER OF FT33
DALLAS BLACK DANCE THEATRE

LOCATION: THE WINSPEAR OPERA HOUSE®

D A L L A S  I S  A  C I T Y  W I T H  M A N Y  S I D E S .
 That’s what makes it such a great place to visit. Start with a range of dining options from emerging chefs 
on the cutting edge to nationally recognized pioneers in Southwestern cuisine. Then finish your night  
with the finest opera or classic symphony—or take in a show, live theater, or contemporary dance.  
From creative plates to cultural performances, Dallas has a flair for the culinary arts.

 Get the most out of your getaway at VisitDallas.com.

CULINARY.

The ads brought in $15M in state and 
local tax revenue and fees, offsetting 
household taxes for residents.

The campaign generated $198M in 
total economic impact. 

Dallas is the Official Home of the Frozen Margarita! Restaurateur Mariano Martinez invented 
the frozen margarita machine here almost 50 years ago, forever freezing in time our city’s claim 
to America’s favorite cocktail. Now enjoy decades of heritage on the Margarita Mile—a curated 
collection of Dallas’s best margaritas. Sip your way through some of our city’s most unique 
neighborhoods, all while enjoying the unforgettable cuisine of Bon Appétit’s 2019 Restaurant  
City of the Year. 

To learn more and get a full list of participating restaurants, please visit MargaritaMileDallas.com

Download the app and please enjoy
the Margarita Mile responsibly! 



SITES VISITS  
& TOURS
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3

“Visiting Dallas allowed me to truly understand  
and experience what was available to our members. We decided 

Dallas was a great fit for our event and attendees and booked 
2027 for our annual convention, APARTMENTALIZE!”

Elizabeth Ambacher, Vice President Meetings & Expositions
National Apartment Association
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The story of Dallas is best experienced firsthand. Key  
decision makers in corporate events, trade shows, sports,  
tourism – as well as members of the media and other  
influencers – are invited to take part in site visits and  
familiarization tours. These structured experiences include 
stops at many different landmarks, hotels and restaurants, 
showcasing the depth and breadth of activities available for  
any group on its visit to Dallas. Ten percent of the Dallas 
Tourism Public Improvement District spending is dedicated 
to paying non-staff travel and tour expenses to bring these 
decision makers to Dallas.

Making new friends. Showcasing hospitality.
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SITES VISITS & TOURS

In FY 2018–2019, attendees enjoyed 377 site visits and familiarization tours,  
allowing them to experience, firsthand, the top Dallas sights, landmarks, hotels  
and more. Visitors also relished a taste of the dining scene in Dallas, which was 

named “2019 Restaurant City of the Year” by Bon Appetit magazine.
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“There is nothing like the excitement, inspiration  
and joy on the faces of children as they discover how to  

‘Raise Their Voices.’ Making those special moments possible is our 
passion and mission at Children’s Chorus of Greater Dallas.  

The DTPID’s annual support allows us to continue opening hearts, 
inspiring minds and igniting imaginations.” 

Megan Heber, Executive Director 
Children’s Chorus of Greater Dallas

4

LOCAL ARTS  
& EVENTS  
INCENTIVES
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More than $1 million per year of the Dallas Tourism  
Public Improvement District’s funds are awarded each  
year to support local arts and events happening in 
Dallas. Organizations including local arts and cultural 
groups have the opportunity to apply for up to $35,000 
annually for funding incentives to help enrich Dallas 
through their events that will generate at least 30  
overnight visits to Dallas.

Since the inception of the DTPID, more than $6.3  
million has been contributed to 485 arts and culture 
initiatives. Training is held twice a year to educate 
groups on how to apply for the funding. Enriching 
the lives and experiences of visitors and residents alike, 
board members consider this support an important 
aspect of how everyone can benefit from a healthy 
tourism industry.  

Elevating ideas. Enriching lives.



Academy of Bangla Arts and Culture
African American Museum
AFRIMMA/Big A Entertainment
Alcantara Arts Entertainment
Always On, LLC
Anita Martinez Ballet Folklorico
ArtPrize Dallas
Artreach-Dallas, Inc.
AT&T Performing Arts Center
Aurora Project
Avant Chamber Ballet
Big Thought
Bishop Arts Theater Center
Bishop Dunne Catholic School
Booker T Washington HS for the  
Performing and Visual Arts
Bruce Wood Dance Project
Bulladora, LLC
Cara Mia Theatre
Cascabel Group
Chefs for Farmers
Children’s Chorus of Greater Dallas
Citizens Committee to Save  
Our Children (Harambee Dallas)
City of Dallas
Coco Andre Chocolatier
Commemorative Air Force
Congress for the New  
Urbanism, Inc.
Creative Arts & Attractions
Creative Arts Center of Dallas
Crow Museum of Asian Art
Dallas Arboretum and  
Botanical Society, Inc.
Dallas Art Fair
Dallas Arts District Foundation
Dallas Black Dance Theatre
Dallas Children’s Theater
Dallas Contemporary
Dallas County Heritage Society
Dallas Farmer’s Market
Dallas Film Society
Dallas Historical Society
Dallas Holocaust & Human  
Rights Museum
Dallas Market Center
Dallas Museum of Art
Dallas Pride
Dallas Southern Pride
Dallas Summer Musicals Inc.
Dallas Symphony Assoc.
Dallas Theater Center
Dallas Winds Symphony
Dallas Zoo
Dance Council of North Texas
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LOCAL ARTS & EVENTS INCENTIVES

Arts and cultural organizations that have been 
awarded funds include:

Decks in the Park
Deep Vellum
DFW Black Arts
DFW Elite
DFW Indonesian Community  
Association
DFW International Community Alliance
Dia de los Muertos
Downtown Dallas, Inc.
Dynamic D Events
Earth Day Texas, Inc
Fashion Industry Gallery
Fine Arts Chamber Players
For Love & Art
Friends of the Bath House  
Cultural Center
Friends of the Dallas Public Library
Friends of the Latino Cultural Center
Frontiers of Flight Museum
GAABA
George W. Bush Presidential Center
Girl Scouts of Northeast Texas
Go Oak Cliff
Greater Dallas Asian American  
Chamber of Commerce
Greater Dallas Youth Orchestra
Hanart Culture, LLC
Hands of Honey
Hogar de Dallas
Homegrown Festivals, LLC
Indian Cultural Heritage  
Foundation
Junior Players
Kitchen Dog Theater
Latino Arts Project
Legacy Counseling Center, Inc.
Meadows Museum
MLK Dallas Dream Forward
Nasher Sculpture Center
National Association of  
Blacks in Criminal Justice
National Black Caucus of State  
Legislators (NBCSL)
National Hispanic Institute
New Cities Foundation
New Jerusalem Primitive  
Baptist Church
Noble Madu
North Texas GLBT Chamber  
of Commerce
Oak Cliff Chamber of Commerce
Oak Cliff Coalition for the Arts
Oaklawn Tavern Guild
Orchestra of New Spain
Orpheus Chamber Singers
Perot Museum of Nature and Science

Remembering Black Dallas
Reunion Tower Operations  
Company
Sammons Center for the Arts
ScoreMore Holdings
Shakespeare Festival of Dallas
Sixth Floor Museum  
at Dealey Plaza
Sonar Events, LLC
South Central Region of Alpha  
Kappa Sorority, Inc.
Southwest Celtic Music Association
Spark!
Taste of Dallas
Teatro Dallas
Texas Arts Marketing Network
Texas Association of Schools of ART 
(TASA) 
Texas Association for Symphony  
Orchestras (TASO)
Texas Ballet Theater
Texas Latino Pride
The Arts Community Dallas (TACA) 
The Black Academy of Arts  
and Letters
The Cliburn
The Dallas Comedy Festival

The Dallas Entrepreneur Center
The Dallas Foundation
The Mexico Institute
The North Texas Irish Festival
The Ryan Anthony Foundation  
Cancer Blows
Theatre Three
TITAS/Dance UNBOUND
Transit Coalition of North Texas
Trinity Commons Foundation
Tulisoma
Turtle Creek Chorale
Tuttas Enterprise, LLC
TVM Productions, Inc.
Uptown Players, Inc.
USA Film Festival
Verdigris
Video Association of Dallas
Vogel Alcove
West End Association
Womat, Inc.
Women in Film Dallas
Woodall Rodgers Foundation/ 
Klyde Warren Park

The DTPID’s annual support has allowed the 
newly opened Dallas Holocaust & Human 

Rights Museum to be a convener in our  
community, an inclusive place where locals 

and visitors can come together and talk 
about difficult subject matters, to think 
critically about issues facing our society  

today, and to be inspired to become a part 
of the solution. The funding has allowed us 
to greatly increase our reach, both locally 

and nationally, inviting visitors to learn 
about the history of the Holocaust and  

advance human rights to combat  
prejudice, hatred and indifference.”

Mary Pat Higgins, President and CEO,  
Dallas Holocaust Museum/Center  

for Education and Tolerance

Photography from Paul Go Images
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LOCAL ARTS & EVENTS INCENTIVES

Art of the Brick
Perot Museum of Nature and Science

May 11, 2019 to August 18, 2019

The Art of the Brick traveling exhibition features recreated and original 
artistic masterpieces made of millions of LEGO® bricks. Created by 
internationally renowned contemporary artist Nathan Sawaya, The 
Art of the Brick is designed to inspire ingenuity and creativity with 
original pieces and reimagined versions of some of history’s most 
famous works of art, including Van Gogh’s Starry Night, Michelangelo’s 
David and Vermeer’s Girl with a Pearl Earring. Former New York City 
corporate lawyer turned contemporary artist, Nathan Sawaya is the 
first artist ever to take the LEGO® brick into the art world as a medium. 
Sawaya has earned a top position in the world of contemporary art 
and has created a new dimension by merging Pop Art and Surrealism 
in awe-inspiring and groundbreaking ways. 

58,977 $5,944,84835,386
Tickets sold Hotel room  

night revenue
Hotel room  

nights generated

Children’s Chorus of Greater Dallas
2018–2019 Meyerson Concert Series

November 25, 2018 to April 7, 2019 

One of the nation’s largest and most prestigious youth choral programs, 
Children’s Chorus of Greater Dallas unites children of all demographic 
and socioeconomic backgrounds through the shared performance of 
choral music. The chorus’s performances at the Meyerson Symphony 
Center were part of the 2018-19 season, “Centuries of Song,” which 
explored the evolution of the choral repertoire. Through its concerts, 
the program introduces audiences to a variety of outstanding choral 
repertoire and promotes the value of music education, offering 
low-priced tickets to ensure that all members of the greater Dallas 
community have affordable access to quality artistic cultural events.

6,390 $96,600575
Attendance Hotel room  

night revenue
Hotel room  

nights generated

The Dallas Tourism Public Improvement District supports arts and     cultural events, both big and small, through dedicated funding. 

$35,000 invested from the DTPID  
Event Incentive Marketing Fund

$9,660 invested from the DTPID  
Event Incentive Marketing Fund
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LOCAL ARTS & EVENTS INCENTIVES

Slavery at Jefferson’s Monticello:  
A Paradox of Liberty

African American Museum of Dallas
September 25, 2018 to January 21, 2019 

A landmark traveling exhibit that made its first stop in Dallas as part 
of the updated exhibit’s U.S. tour. The exhibit tells the many untold 
stories of slavery that took place at Thomas Jefferson’s Monticello 
home and plantation. The exhibit examines Jefferson’s views, actions 
and inaction on slavery, while also focusing on the six enslaved 
individuals and families that lived and worked on his plantation. 
More than 300 objects, works of art, documents and artifacts were 
showcased throughout the galleries at the African American Museum. 
The updated exhibition includes a special feature on Sally Hemings, 
offering an in-depth look at her life.

82,268 $1,243,8727,404
Record-breaking  

attendance for the African 
American Museum

Hotel room  
night revenue

Hotel room  
nights generated

Teatro Dallas
2019 Theatrical Season
October 18, 2018 to June 30, 2019 

Now in its 34th season of presenting live theater, Teatro Dallas is a 
core presence at the Latino Cultural Center and enriches Dallas with a 
year full of cultural celebration. In the fall, Teatro Dallas opened with 
“1968,” a world-premiere play created by Teatro Dallas in honor of the 
50th anniversary of this galvanizing year in history. In December, a 
reading of contemporary poetry from India was hosted in the Bishop 
Arts District. In the spring, Teatro Dallas produced “The Giriguay” (“The 
Hubbub”), an all-ages comedic family piece and, in the summer, Teatro 
Dallas staged a special touring show that included vaudeville-style 
theater and music in venues around the city.

13,000 $196,5661,170
Attendance Hotel room  

night revenue
Hotel room  

nights generated

The Dallas Tourism Public Improvement District supports arts and     cultural events, both big and small, through dedicated funding. 

The DTPID’s annual funding has been 
vital for the African American Museum  
of Dallas, helping us to reach a diverse  

array of visitors from across North 
Texas and beyond. The funding has 

supported our marketing efforts, 
showcasing the museum as a place  
of celebration and transformation, 

and bringing to life a part of American 
history rarely told.”

Dr. Harry Robinson, Jr., President and CEO,  

African American Museum

$19,656 invested from the DTPID  
Event Incentive Marketing Fund

$35,000 invested from the DTPID  
Event Incentive Marketing Fund
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ADMINISTRATION
& RESEARCH

5

“We are intentional about keeping overhead low;  
when you see the value of what these dollars are doing for  

Dallas tourism, you can’t help but want to put every penny into 
the mission. We do earmark funds for research so we can best  

understand the value of resource allocation for years to come.”

Greg White, Chairman of the Board
Dallas Tourism Public Improvement District 
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Careful stewardship. Insightful knowledge.
By law, public improvement districts are allowed to spend up  
to 15% of their total budget on overhead. However, the DTPID 
strives to keep costs low, operating with a small overhead of  
5% instead.

Of the 5% of DTPID funding allocated to administration  
and research:

• 2% is dedicated to research to better understand tourism  
in Dallas;

• 2% is allocated for consulting and legal services, insurance  
and software subscriptions; and

• 1% is paid to VisitDallas for administrative costs of activities for 
managing the DTPID, such as bookkeeping, reconciliations and 
board meeting preparation.

Research funded by the DTPID allows for understanding of who 
is coming to Dallas, what they are doing while they are here, and  
demographic information associated with visitors.

The Dallas Tourism Public  
Improvement District strives  

to keep costs low,  

operating with a  
small overhead of 5%.
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A multi-billion-dollar return on investment is already being 
seen from the efforts of the Dallas Tourism Public Improvement 
District (DTPID), with exponential dividends expected in  
years to come.

Already, Dallas has achieved a goal of becoming a top-five  
meeting destination. Cvent, which partners with hotels and  
venues to drive group and corporate business travel, listed  
Dallas as number five in its “Top Meeting Destinations 2019” 
list, just behind such heavy hitters as Orlando, Las Vegas, Chicago 
and Atlanta and ahead of cities including Nashville, San Diego 
and even New York City. Dallas is the only Texas destination 
listed in the top 10, and was chosen based on criteria that took 
into account the city’s ability to pitch and win meeting business, 
including number of requests for proposal received, number 
awarded, and total room nights awarded.

1. Orlando, Florida

2. Las Vegas, Nevada

3. Chicago, Illinois

4. Atlanta, Georgia

5. Dallas, Texas

6. Nashville, Tennessee

7. San Diego, California

8. New York, New York

9. Miami, Florida

10. Washington, D.C.

Cvent is the largest  
independent group demand 
channel in the industry,  
representing approximately 
25% of all the room nights 
sourced in the U.S. 

INVESTING IN DALLAS

Rising up. Looking forward.
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The reputation that Dallas is earning as a competitive 
player in the meetings and convention business is largely 
influenced by the city’s ability to incentivize bookings  
and to galvanize marketing efforts. Winning more events  
is important to sustaining and growing an industry  
important to the citizens of Dallas. By collecting and  
directing revenues from travelers, the DTPID has  
demonstrated the value of private businesses coming  
together to work for public good. Winning bookings,  
developing the city’s image for audiences throughout  
the world, and allowing everyday citizens to benefit 
through support of the arts and cultural events – not to 
mention tax dollars back in their pockets – show that 
the Dallas Tourism Public Improvement District is a 
viable, valuable organization that is just now beginning 
to realize its impact.

Visitors are met at DFW International 
Airport with the highest level of  

customer service, which is continued 
through their stay at one of the many 

world-class hotels in our area. The 
hospitality industry is one of our most 

valued partners in fulfilling the promise 
of a memorable and excellent visit. On 

a world stage, that commitment has 
helped Dallas cultivate a reputation as a 
top tourist and convention destination.”

Sean Donohue, CEO,  
DFW International Airport



DallasTPID.com


