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The “OG” of free 
market economics

“Every individual... intends only his own gain, and 
he is in this… led by an invisible hand to promote 
an end which was no part of his intention.”
Adam Smith, The Wealth of Nations (1776)



This is a presentation about hands

Inflation



Source: Oxford Economics

Inflation is still a problem

Contributions, % points



Gas prices remain high

+45% since January



Inflation eating into earnings

Source: BLS
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Consumer sentiment down, but not out

Source: University of Michigan



Consumers keep spending anyway



Source: Oxford Economics

Spending is outpacing income

“Stressful”



Savings are taking a hit

…so spending may 
lose momentum in 
the coming months



Source: Oxford Economics

Inflation will subside



On the other hand

Inflation

Tax refunds

Wealth gains



Consumers have a buffer (for now)

Impact of tax refunds and gas prices on consumers in 2026
Billions, cumulative



Equities providing a war chest



But the job market is tenuous

Inflation

Tax refunds

Wealth

Jobs



Job growth is slowing

Source: Oxford Economics/Haver Analytics



It’s taking longer to find a job
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Job growth has plateaued
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Job creation consistent with labor force

Source: Oxford Economics/Haver Analytics

Labor supply constraints

1. Low immigration

2. Sliding participation rate

3. Demographic trends
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But companies have a strong hand

Inflation
Tax refunds

Wealth

JobsCompanies



Corporate profits have surged

“…business travel was 
exceptionally strong in 
Q2 with …bookings up 
30%, led by technology, 
financial services, and 
professional services.“

United, July 16



Growth accelerates to 2.7% by 2027

US Real GDP
$ annualized

Source: Oxford Economics
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How? A doubling of productivity growth
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AI is fueling productivity gains

67

50

51

52

40

34

31

28

31

0 10 20 30 40 50 60 70

Information

Professional & technical services

Finance and insurance

Educational services

Real estate, rental, leasing

Health care and social assistance

Arts, entertainment, recreation

Manufacturing

Retail trade

US: AI adoption by sector

Current use

Expected next 6 months

% of firms, weighted by employment

Source: U.S. Census Bureau, Business Trends and Outlook Survey



International markets are not helping
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Overseas visits still declining



Canada: thawing but still cold
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Canadian intent to visit the US is rising

Source: Longwoods International, Canadian Travel Sentiment Study, July 2026 vs. previous waves
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And outbound travel is slipping
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International is turning a corner (slowly)
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One important hand left



Experiences > stuff

Source: BLS, Tourism Economics

"Consumer spending remains 
resilient, underpinned by a 
healthy labor market and a 
sustained preference for travel 
relative to other discretionary 
categories.“

American Airlines, July 23

9.0%

9.5%

10.0%

10.5%

11.0%

11.5%

12.0%

12.5%

13.0%

13.5%

US: Consumer Spending by category
Share of consumer spending

Recreation, lodging, eating out, air travel

Durable goods



Planner optimism is surging

Source: Northstar Meetings Group / Cvent, 

Meetings Industry Pulse Survey NA, June 2026

“[We see] underlying demand 
recovery in the U.S., where 
business transient and group 
both exceeded expectations.“

Hilton, July 23
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More planners expect more meetings

Source: Northstar Meetings Group / Cvent, 

Meetings Industry Pulse Survey NA, June 2026
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Sold performance "driven by 
durable demand from high-
end travelers, and continued 
strength across our luxury 
portfolio." 

Hyatt, July 30

"And the thing we're really 
excited about it is nearly 
60% of our revenue comes 
from households making 
$150,000 or more. And so 
that's demand that's more 
likely to hold up through 
economic uncertainty.“

American, July 23

High-income consumer market is growing

Lodging spending by high-income households
Leisure travel, households with $200k+ annual income

Note: Based on three-year average.

Source: BLS, Tourism Economics
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Travel survives initial budget cuts

Source: Future Partners / Tourism Economics; 1,061 respondents, May 15-26, 2026. Top 9 categories shown.

"Travel remains the #1 leisure 
category where consumers 
intend to spend more, and 
they are increasingly seeking 
vacations as a way to relax, 
unwind and escape.“

Royal Caribbean - 07/28/2026
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“The strong demand trend... 
extended into July across chain 
scales and customer segments.”
Marriott, August 3



Travel remains a priority

Source: Future Partners, The State of the American Traveler, June 2026. (Base: All respondents, 4,000+ completed surveys each wave.)

5
2

% 5
5

%

5
9

%

5
9

% 6
2

%

5
8

%

5
7

% 5
9

%

6
0

%

5
7

%

5
8

%

5
8

%

5
4

%

6
0

%

5
9

% 6
1

%

5
7

%

6
1

%

5
8

%

5
7

% 5
9

%

5
6

%

5
7

%

5
5

% 5
9

% 6
2

%

6
1

% 6
2

%

5
8

% 6
1

%

30%

40%

50%

60%

70%

Ja
n

 2
0

2
4

Fe
b

 2
0

2
4

M
ar

 2
0

2
4

A
p

r 
2

0
2

4

M
ay

 2
0

2
4

Ju
n

 2
0

2
4

Ju
l 2

0
2

4

A
u

g 
2

0
2

4

Se
p

 2
0

2
4

O
ct

 2
0

2
4

N
o

v 
2

0
2

4

D
ec

 2
0

2
4

Ja
n

 2
0

2
5

Fe
b

 2
0

2
5

M
ar

 2
0

2
5

A
p

r 
2

0
2

5

M
ay

 2
0

2
5

Ju
n

 2
0

2
5

Ju
l 2

0
2

5

A
u

g 
2

0
2

5

Se
p

 2
0

2
5

O
ct

 2
0

2
5

N
o

v 
2

0
2

5

D
ec

 2
0

2
5

Ja
n

 2
0

2
6

Fe
b

 2
0

2
6

M
ar

 2
0

2
6

A
p

r 
2

0
2

6

M
ay

 2
0

2
6

Ju
n

 2
0

2
6

Leisure Travel: % Somewhat High, High, or Extremely 
High Priority (next three months)

“[We see] the middle and 
lower-income consumers are 
returning to the market.“

“…these mid-scale, upper 
mid-scale, everything sort of 
that has been weak over the 
last couple of years is 
strengthening. It's really 
impossible to deny." 

Hilton, July 28



What about the 
Dallas Region?



City of Dallas lags the overall industry
Hotel Key Performance Indicators
YTD June, percent change, same month last year

    

     

    

     

    

    

    

     

    

     

                

                               

Source: CoStar/STR



June delivers first growth of the year
Hotel Room Demand
Percent change, same month last year

    

        
    

    

    

     

     

     

     
     

    

                  

        

Source: CoStar/STR



World Cup drove up hotel ADR
City of Dallas, Demand and ADR
Percent change, same month last year

     

          
     

     
     

     
     

     

    
    

     

         

                  

Source: CoStar/STR



Limited Citywide events until 2031
Visit Dallas Citywide Booking Pace
Visit Dallas-related citywide group business compared to STLY



Non-Citywide events on pace in 2027-2028
Visit Dallas non-Citywide Booking Pace
Visit Dallas-related non-citywide group business compared to STLY



Non-Citywide events lift 2027
Visit Dallas Booking Pace
All Visit Dallas-related group business compared to STLY



City of Dallas hotel demand forecast

Demand Segments 2025 2026(f) 2027(f) 2026 2027

Total 8.08 7.99 7.99 -1.1% -0.1%

Business Transient 2.27 2.25 2.28 -1.0% 1.4%

Leisure Transient 3.01 3.06 3.08 1.9% 0.4%

Group 2.55 2.37 2.33 -7.3% -1.5%

Contract 0.25 0.31 0.30 24.9% -5.0%



Citywide events boost RevPAR 
Compression Impact from Citywide Events
City of Dallas, 7/1/2025-6/30/2026



City of Dallas hotel forecast

Metric 2025 2026(f) 2027(f) 2026 2027

Supply (millions) 13.06 12.79 13.01 -2.1% 1.7%

Demand (millions) 8.08 7.99 7.99 -1.1% -0.1%

Occupancy 61.9% 62.5% 61.4% 1.0% -1.7%

ADR $153.54 $156.99 $153.15 2.2% -2.4%

RevPAR $95.01 $98.08 $94.04 3.2% -4.1%

Revenue (billions) $1.241 $1.255 $1.223 1.1% -2.5%



A handy conclusion

1. Inflation is weighing on sentiment and savings… but not spending
2. Wealth gains and tax refunds have further solidified upper income finances
3. The jobs market will be tepid… in line with labor supply
4. Productivity gains will sustain economic (and wage) growth, with a pick-up 

in 2027
5. The appetite for travel is sustainable across segments AND chain scales, 

supporting modest room demand gains + pricing power
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